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Govt policy supports innovation 

• All of industry approach 

• Free spectrum for incumbent 

broadcasters 

• No new entrants for six years 

• Broadcasters to own & 

operate multiplexes 

• No restriction on use of 

spectrum or format 
 

 



New content opportunities 

• Greater spectrum efficiency of DAB+ has created 

opportunities to create and trial new content 

• Three key areas: 

o New digital-only stations 

o Short-term pop-up stations relating to events 

o Broadcast of visuals, scrolling text and website links  

 



New stations – Kinderling Kids 



New stations – EON Sports Radio 



New stations – retailer branded 

http://wp.me/p1L7xp-2Wl


New stations – foreign language 



Pop-up stations – 7 Rio Live 



Adding visuals and text  

• Broadcast visuals and text enriches the audio 

experience – eg artist images, news and weather 

updates 

 



Listen, See and Click 



Conclusion 

• 30 new digital-only stations in Australia 

• Listeners benefit from more choice, more diversity and a richer 

radio experience  

• Open and ongoing commitment from government and industry 

will see DAB+ flourish 

• Broadcasters adopting a more strategic approach to how DAB+ 

stations complement their overall offering 

• Appeal to new audiences and lucrative niche markets 

• Trial new formats, brands and stations with relatively low risk 

BUT commitment required for long-term success 

 


