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ABOUT 
• Launched in 2006 - now the leading technology 

and service provider to the digital audio industry 
 

• Providing technology to build audiences and 
revenue 

• Streaming Infrastructure 
• CDN 
• Ad Serving 
• Programmatic Advertising 
• Podcasting 

 
• Pioneered programmatic audio with the launch of 

a2x® in January 2013 
 

• Accredited Online Audio Audience Measurement 

 @TritonDigital 

170+ 
Professionals 
   

45+ 
Countries 

 

6 
Office Locations 

Worldwide 
 



We Have Midfield Seats 

@TritonDigital 



Source: Triton Digital Webcast Metrics 

Total U.S. Concurrent Listening, Monday – Friday 6AM to 8PM 
 

Audience is Growing Rapidly 

@TritonDigital 

Presenter
Presentation Notes
Context: Given Nielsen data this suggests ~15% ad supported is online



Monthly Online Audio Listening (U.S.) 

Source: The Infinite Dial 2018 by Edison Research and Triton Digital 



Number of Radios Owned in Home (U.S.) 

Source: The Infinite Dial 2018 by Edison Research and Triton Digital 



Number of Radios Owned in Home 

Source: The Infinite Dial Canada 2018 by Edison Research and Triton Digital 

(Canada) Total Population 18+ 

(Australia) Total Population 12+ 



18% of Americans 
12+ own a Smart Speaker 
– an estimated 51 Million 
people 

Source: U.S. Infinite Dial 2018 by Edison Research and Triton Digital @TritonDigital 



It’s all about AUDIO! 

@TritonDigital 
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Energy savings.  
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Emergency communications  
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Broadcast, a weapon against ad fraud?  



Thank You!  
Daniel.Karlsson@TritonDigital.com 

+34 695500941 
@danielkarlsson 
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• For 20 years - the premiere study of trends in media 
usage and consumption habits 
 

• 2,000 persons age 12+ were interviewed 
 

• 4 January to 11 February 2018 
 

• Telephone interviews 
 

• Selected via Random Digit Dial (RDD) sampling for both 
cell phones and landlines 
 

• Launched Australia in 2017, Canada 2018 

The Infinite Dial Studies 

@TritonDigital 
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