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France: the train is accelerating  
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Marketing driven by the deployment map 

• Deployed or on-going 
• Call for tender in 2018 or 2019 
• Call for tender after 2020 

• Plus a national on going call for 
application (highways) 

19 June 2018 „regional 
launch with national 

impact” 

June 2014 

June 2014 

29 Nov 2018 : 
regional  

institutional launch 

5 or 6th December 
regional 2018 

launch 

H1’2020 
Launch 
H1’2019 
Launch 
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Lille : a regional event with national impact 

First use of the new logo 
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Lille : a regional event with national impact 

Unique venue; > 200 people; press conference followed by the 
launch; regional, national and international political 

endorsement; 10 partners; all the radios;  
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Unique venue; > 200 people; press conference followed by the 
launch; regional, national and international political 
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Lille : a regional event with national impact 

An educational video highlighting the benefits of 
DAB+ and listing the radios that are now on air 
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Lille : a regional event with national impact 

Positive ++ Press Coverage (65 articles) 
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Lille : a regional event with national impact 

And the industry started to address 
the end user, now using the logo 
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• Planning Lyon and Strasbourg with institutional launches and press conferences later this year 

- Leveraging from the Lille momentum 

- Considering billboards to address the listeners (January) 

• Expect a press conference with the CSA when the 20% population coverage will be reached 

- ALL receivers will have to have DAB+ in 2020 including cars ! 

• Opportunity to participate and contribute to local marketing events 

- Car or receiver manufacturers: understand the opportunity and join a deployment that will cover 70% of the population in 2020 ! 

And Now ? 
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One last thing 

• After the 100’s of radios who 
believe in DAB+ since the 2014 
launch  

• After the public service (RFI, Mouv’, 
FIP) joined in Lille, Lyon and 
Strasbourg,  

• Before the metropolitan launch 

• One large commercial radio network 
will be on DAB+ in 2019 
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