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Understand where DAB+ fits alongside other platforms
• Technical people often lead

• Engage management, program makers, sales and 
promotions teams. 

• Explain that DAB+ is a cost effective, reliable new 
platform that sits alongside existing digital 
activities & events 

• Helps broadcasters maintain audience share; 
attracts niche audiences via new content, new 
ways to engage, wherever and however it suits 
them 

• New revenue streams for the commercial stations

• Combined, these platforms create a successful 
and thriving radio industry.

Image: CRA 



4

Competitive media environment

Audio can be sourced from anywhere using smart speakers with IP/Bluetooth connectivity, 
Alexa/Google Voice command, Spotify Connect and so on…but they have generated some privacy 
concerns.  

The new Smart Radios from Pure support all the voice activation and connectivity, but allow privacy 
whilst playing DAB+ stations. 
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Licencing 
policy

Broadcaster 
entitlements

Spectrum 
allocation 

Approach the regulator with an industry agreed plan
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All these vehicle brands support DAB+
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Connected vehicles are here…

• Broadcasters must engage with the 
automotive sector 

– show them how radio is more resilient than 
IP only

– How we can make radio look better

– Ensure we broadcast more metadata 
(images & text) over DAB+

– Introduce links and URLs to the DAB+ 
signal so listeners can engage with our 
content live

We have the content – we just need to build 
the DAB+ platform so we can use it. 
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DAB+ helps radio evolve into broader entertainment brands

• DAB+ helps integrate on demand or time shifted programming like streamed radio, 
podcasts, so listeners get what they want from radio. 

• Listeners can use DAB+ and/or Apps to listen, tweet, vote, buy and share digital 
content
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Categories of retailers

Department / 
Chain stores

Specialist retailers Discount 
department stores

Online retailers

John Lewis UK
Harvey 
Norman

Home audio 
suppliers

Automotive 
aftermarket 
installers

Kmart - Australia
Big W - Australia
Halfords - UK

Amazon - Intl
Alibaba – Intl
Kogan
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More suppliers

Encourage leading manufacturers to support DAB+ in your market

http://www.google.co.uk/url?sa=i&rct=j&q=alpine+automotive+logo&source=images&cd=&cad=rja&docid=o-3dYlfqNh0eeM&tbnid=Z1j_-gbC1WdKBM:&ved=0CAUQjRw&url=http://storify.com/bfuller9/week-in-automotive-electronics-aug-xx-xx-2012&ei=D7-xUfjjJOOb0QWPpoHwBQ&bvm=bv.47534661,d.d2k&psig=AFQjCNFNXtLo2WYijMCwcZbtMIVVAAol6g&ust=1370689672848145
http://www.google.co.uk/url?sa=i&rct=j&q=jvc+kenwood+logo&source=images&cd=&cad=rja&docid=KvxX4rkcWIqdiM&tbnid=MM3bT9ZaRtd6DM:&ved=0CAUQjRw&url=http://www.jvckenwood.co.jp/en/corporate/logo/index.html&ei=hb6xUZjvDMKm0QWOmoHgAw&bvm=bv.47534661,d.d2k&psig=AFQjCNEIDBmqGudUcFQDgcHY0tGh0AArHw&ust=1370689513693293
http://www.google.com.au/url?sa=i&source=images&cd=&cad=rja&docid=pKua0Kz6EbSCNM&tbnid=30O7S7vaxDwa7M:&ved=0CAgQjRwwAA&url=http%3A%2F%2Faudiotrends.com.au%2FShop_by_Brand.htm%3Fpage_id%3D66&ei=ihvuUbCVKqvuiAfv7IDIDw&psig=AFQjCNEnhKDs5pZYc-ozM5jR1qjBiRx99g&ust=1374645514723491
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Encourage manufacturers to support 
advanced DAB+ features
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As more countries roll out DAB+, chance of getting into handsets 
improves
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Finally – never stop building awareness in your Market!



Thank you
projectoffice@worlddab.org
ksb@scommtech.com.au
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