


The national radio station 
for the 

UK's 14m Baby Boomers -
delivering real engagement 

and scale.

Available on DAB across the UK – and 
online on smart speakers, phones, 

tablets and PCs.



As BBC Radio 2 shifts younger, some listeners have 
become disaffected. 

Boom provides a true alternative - playing music 
Boomers love – delivered by entertaining 
personality presenters who are passionate about 
the music they play. 

The listeners grew up with those presenters – and 
they are part of their lives, resulting in Boom’s 
impressive loyalty and engagement.

FEEL YOUNG.

Boom targets a generation 
which has felt unloved –
targeting those aged 55-75.



A
UK RADIO STATION

(Source - RAJAR – UK TSA, Q3 2022)

443,000
Listeners across the UK weekly Listening hours

SIGNIFICANT

3.95m

93% of listening comes from listeners aged 55+

HUGE LISTENING LOYALTY



Rajar W3 21 – W3 2022 UK 

TSA

HUGE AUDIENCE 
GROWTH

Boom Radio UK weekly adult reach (‘000)
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Phil as Boom CEO has headed several 
major radio groups – and was the 
original architect of the Heart brand.

Phil Riley

Boom’s programmer, has moulded 
many UK radio brands, including 
Virgin, LBC, Century and Galaxy.

David Lloyd

Boom isn’t part of any large 
media company – just a group 
of old friends with a dream.

Boom launched in February 2021, backed by a 
bunch of friends, including several time-served 
radio operators who identified a growing 
opportunity. 

WHO IS
BEHIND



Boom helps baby 
boomers live their 
best lives

THE BRAND



The 14m Baby Boomers 
now form the UK’s largest 
generational cohort. 
(Source: Statista.com, 2019)

Boomers are an economic force with high disposable 
income. Spending by the over 50s has dominated the UK 
economy since 2013. This is set to rise from 54% of total 
consumer spending in 2018 to 63% by 2040 (£550 bn). 

(Source:  ILC report Dec 2019)

BUSY SOCIAL LIVES

ACTIVE AND CURIOUS

LIVING IN THE MOMENT

MAKING THE MOST OF THE NEW LIFE-STAGE THAT 
THEY ARE IN.

EMPTY NESTS AND FEWER CAREER 
RESPONSIBILITIES.

FOCUSING ON PERSONAL DEVELOPMENT IN A WAY 
THEY COULDN’T WHEN THEY WERE YOUNGER. 

(Source: 7Stars advertising agency)

THE RICHEST, 
MOST POWERFUL 
GENERATION THAT 
EVER LIVED



Helping Boomers to 
live their best lives

THE 
BOOM 
BRAND



Boom is a station for today - not 
perpetual nostalgia - delivering 
music from the ‘60s and ‘70s, spiced
with older and newer tracks.

A fresh, new commercial radio offering, delivering 
unrivalled variety – drawing on thousands of tracks for 
a music-loving generation plus familiar presenter 
names like David Hamilton and Graham Dene.

MUSIC FOR OUR




















